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Orlando Magic

the customer

the challenge

Over the past 20 years, the Orlando Magic has become
one of the NBAÕsmost popular basketball teams, thanks
to legends like Shaquille OÕNeal, Penny Hardaway, Tracy
McGrady, and Grant Hill.

The Orlando Magic corporate office was one of NuVoxÕs
first professional sports team customers (signed on in 2001)
and today, the relationship has grown from a vendor/

customer agreementinto a valuable business and community partnership.

the solution
Anadditional challenge for NuVox included how to best leverage our relationship with this
high- profile sports team. In 2002, one year after signing the original service contract,
NuVox and Magic managementcame together to form a partnership that would benefit
both companies. Today, NuVox is a key corporate sponsor for Magic events, including the
Orlando Magic Youth Foundation Golf Tournamentand the Black Tie & Tennies Charitable
Gala. Additionally, in exchange for their voice and data service package, the Orlando
Magic promote the NuVox brand through pre-game radio spots, in-stand promotions,
arena LED signage and in-game PA announcements. Season tickets and a VIP

During the basketball season, reliable voice and data communications are critical to the incredibly
busy Orlando Magic corporate office. Acombination of high-speed Internet, PRIs,and local and long
distance services ensure that the Magic stay in touch with their fans, arena staff, and NBA
managementat all times.

With an entertainment-based company such as the Magic, even the slightest communications
failure is not an option. To ensure that this never happens, NuVox also installed redundant Internet
connections in both the corporate office and the arena, allowing for continuity of their core
services (email, remote access, and Blackberry communications) in the event of a sudden
communications Òhiccup.Ó
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reception for NuVox customers and prospects are also benefits of the relationship. And due to the fact
that the partnership is going so well, the Magic just renewed their NuVox agreementthrough 2010!

ÒFor us, the major benefits of working with NuVox are the level and variety of services they provide. This,
combined with competitive pricing and overall system reliability is what keeps us loyal to NuVox for our
voice and data services, year after year,Ó noted David Chase, Orlando MagicÕsDirector of IT.

ÒI have additional technology projects slated for the coming months and years for the Orlando Magic Ð
from increasing bandwidth at the corporate office and arena to adding redundant voice and data lines to
Magic Carpet Aviation, located at the airport Ð and I see NuVox playing a key role in the design and
implementation of those solutions,Ó added Chase.


